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FATIONAL CODE OF MARKETTIHG OF BREASTMILK SYBSTITUTES IN DOMINICA

This code is Sased on the ”International. Code of
Marketing Breast-milk Substitutes® ~ (WHO 1981). The
Government of Dominica is a signatory to this International
Code. This shortened version has been procduced by the Breast
Feeding Committee as a practical document for local use 1in
Dominica. If there are any ambiguities or areas of conflict
then readers should refer to the /priginal “International

Code™.

Article 1. Aim of Cede

safe and adequate nutrition for infanté, by the protection and
promotion of breast-feeding and by ensuring the proper use of
breast-milk substitutes when these are necessary, on the basis
of adequate information and through appropriate marketing and

distribution.

Article 2. Scope of the Code

The code applies to the marketing and practices related
thereto of the following products: breast}»milk substitutes,
including infant formulas; other milk products. food and
beverages; including bottle~fed complementary foods, when
marketed otherwise represented to be suitable with or without
modification for use as a partial or total replacement of
breast-milk; feeding bottles and teats. It also applies tor
their quality and availability and to information . omcerning

their use.



Article 3.

Definitions

For the purpose of this Code:

“Breast-milk substitute® Means
"Complemenhary food"® Means
suitable

"Container® Means

any food being marketed or or
otherwise represented as a
partial or total replacement
for breast-milk, whether or
not suitable for that

purpcse.

any food, whether manufactured
or locally prepared ‘.
suitable as a complement to
breast-milk or to infant
fermula, when either becomes
insufficient to satisfy the

nutritional requirements of

the infant, Such food is
also commonly called
"weaning food”, '‘breast-milk
supplement” -, "baby cereals®

or “baby foads®.

any form of packaging of
products for sale as a
normal retail unit,

including wrappers.
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"Digstributor”

"Health Care System®

Means

Means

a person, corporation or any

other entity in the public
or private sector engaged in

the business (whether
directly or indirectly), of
marketing at the wholesale or
retail level a product within

the scope of this Code. A

"primary  distributor® 1is a

manufecturer‘s sales agent,
representative; national

distributor or broker.

governmental, nongovernmental
or private institutions or
organisations engaged,; directly
or indirectly in health care

for mothers; infants and

pregnant Jomen s and
nurseries or child=-care
institutions. it also

included Doctors and Nurses
in private practice. For
the purposes of this Code,
the health care system does
not include pharmacies or

other established sales



"Health Worker®

“Infant formula®

"Label®

Means

Means

a person werking in a
component of such a health

care system, whether
profiessional or non-professional
including, voluntary unpaid

woerkers.

a breast-milk substitute
formulated industrially in
accordance with applicable
Codex Alimentarius standards,
to satisfy the normal
nutritional requirements of
infants up to between four

and si¥ months of age, and

adapted To their

T
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wsiological characteristics.
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nfant formula may also be
prepared at home, in which
case 1t is described as

"home prepared?.

any tag, brand, mark,
pictorial or other
descriptive matter, written,
printed, stencilled, marked,
embossed or impressed on, or
attached to a container (see
above) of any  products
within the scope of this
Code.



"Manufacturer®

"Marketing”

"Marketing Personnel”

“"Samples”

Means

Means

Means

Means

a corporatcion or other
entity in the public or
private sector engaged in
the business or function
(whether directly or
through an agent or through
an entity controlled by or
under contract with it) of
manufacturing a product
within the scope of this

Code.

product promotion, distri-
bution; selling advertising
product public relations

]

end  information services.

any persons whose functions
involve the marketing of a
product or products coming
i1thin  the scope of this
Code.

single or small quantities
of a product provided

without cost.



"Supplies” Means quantities of a product :
provided for wuse over an
extended period, free or at
low price, for . 8dcial
purposes, including those

provided to families in need.

Article 4. Information and Education

The Ministry of Health has the responsibilty to ensure
that objective and consistent information is provided on infant and
young child feeding for use by families and those involved in
the field of infant and young child nutrition., This
responsibility should cover either the planning, provision,
design and dissemination of information or their control.

Educational programmes and materials should include clear
information on the following points:-

(a) the benefits and superiority of breast feeding

(b) maternal nutrition and the preparation for and
maintenance of breast feeding

(c) the negative effect on breast feeding of introducing
partial bottle-feeding

(d)  the difficulty of reversing the decision not to
breast feed; and

(e) where needed, the proper use of infant formula and

: other breast milk substitutes including information
on the health hazards of improper feeding methods

and the high cost of artifical feeding.



Donation of informational or educational materials
(booklets, calendars, diariés, posterss"statidnery etc.)
should be channelled thrdugh'the Nutrition Unit, Ministry of
Health and should hot be sent directly to health care

facilities.

Article 5. The General Public and Mothers

There should be no advertising or other form of
promotion (e.g radio advertisements, newspaper advertisements,
posters, billboards etc.) to the general public of products
within the scope of this code. This should be contained in a

policy governing the State owned radio station

Manufacturers and distributors should not provide,
directly or indirectly to pregnant women, mothers or members
of their families, samples of products within the scope of
this Code.

In conformity with paragraphs 1 and 2 of this Article,
there should be no point of sale advertising, giving of
samples, or any other promotion decvice to induce sales
directly to the consumer at the rctail level, such as special
displays, discount coupons, premiums, special sales,
loss-leaders and tie-in sales, for products within the scope
of this Code. The provision should not restrict the
establishment of pricing policies and practices intended to

provided products at lower prices on a long term basis.
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Article 6. Health Care Systems

The Ministry of Health and the National Food and
Nutrition Council should take appropriate measures to promote
the principles of this Code. The Ministry of Health should
give appropriate information and advice to health workers in
regard totheir respensibilities and should also ensure that
practices in government health care facilities are conducive

to the establishment and maintenance of breastfeeding.

No facility of the Health Care System (hospital/clinics)
should be used for the purpose of promoting infant formula or
other products stc. There should be no placards, posters,
distribution of material except those . approved and
distributed by the Ministry of Health. Samples of . infant
formula or other products and equipment or utensils for their
use should not be requested, recieved or distributed by

health workers.

Article 7. Health Workers

Information on infant formula and other products within
scope of the Code should be given only by health workers and
should include a clear explanation of the hazards of improper

use.

The information should not imply or create a belief
that bottle feeding is equivalent or superior to breast

feeding,



Feeding with infant formula, whether manufactured or
home prepared should be demonstrated only by health workers
or other community workers if nccessary and only to the
mothers or family members who need to use it and the
information given should include a clear explanation of the

hazards of improper use.

No financial or material inducements to promote products
within the scope of this Code should be offered by
manufacturers or distributors to health workers or members of
their families.
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B Labelling

Article

O
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Labelling should be designed to provide the necessary
information about the appropriate use of the product and so

as not to discourage breast-feeding.

Manufacturers and distributors of infant formula éhould
ensure that each container has a clear conspicous and easily
readable and understandable message: printed on it, or on a
label which cannot readily become separated from it, in an

appropriate language ¥hich inciudes all the following points:
(a) the words "Important Notice" or their equivalent

(b) a statement of the superiority of breast-feeding

(c) a statement that the product should be used only
on the advice of a health worker as to the need

for its use and the proper method of use
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(d¢) instructions for anpropriatc preperation, and a
warning against the health hazards of inappropriate

preparation

Neither the container nor the labhel should have
pictures of infants, nor shculd thev have other picturers or
text which mov idealise the use of infent formula. Thev

1 ~

may, however, have graphics for eesv identification of the

il

product as a hreest-nilk substitute a2nd  for  illustrating

1

i :thods of preparation. The terms “Hurenized”, "Meternaldirzed?®
cr similédr-torms should net be used. Tnserts giving
additional information about the product  and  its proper
use, subject to the zhove conditions mavy beo included in the
package or retail unit. Vher labcls give instructions for
modifying a product into infent formuls, the ebrve  should

anply.

Food products within *the sconc of this Cocde, mareted

for infant feeding which do not meoot 211 the reauirerments of

an infant formula but which cen be modificed teo do so should

carry on the label a wsrning that unmodificd product

should not be the sole source of nourishrent of an infant.

-

Sincc sweetcned condensced i ig not suitahle for infant

feeding nor for use as a2 main ingredicent of infant formula,

its label should not contein purperted in-tructions on how

to modify it for that purposc.
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The label of food products within the scope of this Code,

should also state all the following points:
(a) the ingredients used
{(b) the composition/enalvsis of the product
{(c) the storase conditions reauired and

(d) the batch number and the date before which the

product is to he consumed, taving into account

the climatic and storage concditions of the

country concerned.

~

Article 10. Quality

The quality of prodict is an csgential for the
protection of the health of infants and therefore should be
of a high recognised standard.

Article 11. Tmplementation and Meonitoring

fal
{

The Government, particulerlv the Ministry of Health
should take action to give effect to the  principles and aims
of this Code throurh the adoption of appronriate measures

(c.g. policies, regulaticns etc.)

Tndependently of anv otheor measures talken for
implementation of this Code, inportere and distributors of
products within the scone of this Code should regard
themselves as responsible for monitoring marketing practices
according to the principles and air of this Code, and for
taking steps to ensure that their cenduct at every levcel

conforms to them,



The National Tood and Nutriticn Convncil, nonrovernmental

organisations, consumer groups, professicnal froups,
institutions snd individuals concerned should have the
responsibility of drawing attention of importers or

distributors to activities which are incompatible with the
principles and aim of this Code, so that appropriate action
can be taken., The Ministry of Health should also be

informed,

The Breast Feeding Committec and the Food and Nutrition
Council should servc as watch dogs for anv adverse

advertisement wvhich is dono controrv t- this (ode.
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